Corporate Social Responsibility
I. INTRODUCTION
"Since ancient times we Indians have followed the philosophy that "Service to mankind is service to God". Thus socially responsible behavior has been essence of our ancient culture for years together. Basically man is a social animal and cannot leave without the society in isolation. Man controls business of corporate which is further linked with the society. Corporate business and society always go hand in hand. Business activities create both positive and negative impacts/externalities for the society as well as the environment. Over the years the expectations that the business should take care of society and environment is on continuous rise. Business has responded to these increased expectations through a set of activities called as Corporate Social 
II. IMPORTANCE OF THE STUDY
Corporate Social Responsibility (CSR) is based on moral grounds. It is an obligation beyond the law. It helps to realise that what is required by corporate entity to pursue its long term goals which are good for the society and its welfare. It is a continuous commitment made by the business entity to behave ethically and through that, contribute to the economic development of its own business and also of the society and the nation as a whole. Thus, CSR is about how companies manage the business to produce an overall positive impact on the Society at large.
Social Responsibility or Corporate Social Responsibility (CSR) is "Making Good Business Sense". "It is a continuing commitment by business to behave ethically and contribute to the economic development while improving the quality of life of the workforce and their families as well as of the local community and society at large." 
IV. RESEARCH METHODOLOGY
This research paper is totally based on Secondary data only. Researcher has used books, journals, articles, reports, guidelines by Ministry of Corporate Affairs and some internet sites for collection of information to fulfill the objectives of paper.
V. CSR NORMS AND REGULATIONS
India"s new Companies Act, 2013 (Companies Act) has introduced several new provisions which change the face of Indian corporate business to some extent. One of such new provisions is Corporate Social Responsibility (CSR). The concept of CSR based on the ideology of give and take. Companies take resources in the form of human resources, raw materials, etc from the society at large. By performing the task of CSR activities, the companies are giving something back to the society.
CSR is a complete voluntary business initiative taken by company"s entities who are engaged in doing commercial business activities. The CSR activity is not forced by the law and is completely self driven. As stated in Corporate Social Responsibility Voluntary Guidelines 2009, in order to assist the businesses to adopt responsible governance practices, "the Ministry of Corporate Affairs has prepared a set of voluntary guidelines which indicate some of the core elements that businesses need to focus on while conducting their affairs. These guidelines have been prepared after taking into account the governance challenges faced in our country as well as the expectations of the society. The valuable suggestions received from trade and industry chambers, experts and other stakeholders along with the internationally prevalent and practiced guidelines, norms and standards in the area of Corporate Social Responsibility have also been taken into account while drafting these guidelines." 
A. Companies Bill
The Lok Sabha of India on 18 th December 2012 passes the Companies Bill which requires companies to spend 2 per cent of their net profit for Corporate Social Responsibility (CSR) activities, thus probably making India the first country in the world where CSR will become a mandatory requirement for companies once the Bill becomes an Act." th August 2013 on accord Hon"ble President"s assent, has a potential to be a historic milestone, as it aims to improve corporate governance, simplify regulations enhance the interests of minority investors and for the first time legislates the role of whistle-blowers. The new law will replace the nearly 60 year old Companies Act, 1956 ("1956 Act")." 6 C. Mandatory CSR Clause "Clause 135 of the Companies Bill (the "CSR Clause") requires a qualifying corporation to spend on CSR at least 2 percent of its average net profits made in the preceding three financial years (the "2 Percent Formula"). A qualifying company that fails to spend the required amount will have to explain that failure in the report of the board of directors.
D. Fines and/or Imprisonment for Failure to
Comply and Report While a company is not subject to liability for failing to spend on CSR under the 2 Percent Formula, a company and its officers are subject to liability for not explaining such a failure in the report of the Board of Directors. Failure to explain is ISSN: 2393 -9125 www.internationaljournalssrg.org Page 8
punishable by a fine on the company of not less than 50,000 rupees (about U.S. $900) and up to 25 lakh rupees (about U.S. $46,000). Further, officers who default on the reporting provision could be subject to up to three years in prison and/or fines of not less than 50,000 rupees (about U.S. $900) and as high as 5 lakh rupees (about U.S. $9,200).
E. Qualifying Companies
The CSR Clause of the Companies Bill is applicable to any company with: 
F. Suggested list of CSR activities
"Given below is a list of areas from which companies can choose to undertake CSR activities depending upon the area in which the company is interested. This is an indicative and not an exhaustive list. VI. CONCLUSION Industries believe in building and improving strong businesses that have their roots planted firmly in the values of upliftment and betterment of the community and on the other side, care for the precious environment around them. In a bid to truly stay with this commitment, now industries has suggested to adopt various initiatives to make this world a better, greener and more peaceful place for the living of the mankind. Education and employability for the poor and needy people living in the society has been the main goal of industries where they try and give back to the community in as many ways as possible through Corporate Social Responsibility (CSR).
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